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Introduction

How can you use content to improve brand recall?

You need to create high quality custom content that consistently aligns to 
your brand identity.

Brands need to build one-on-one connections with consumers to move them 
through the buying journey with the company. Content is the tool used to make 
people aware of the brand and build those personalized connections.

But custom content triggers brand recognition for people viewing those  
assets. Brand recognition helps people associate your brand with specific  
pieces of content, which assists marketing leaders in demonstrating the merits 
of brand recall.

Content that’s custom made to your unique visual identity differentiates your 
brand from all other competition in the marketplace. In digital marketing terms, 
competition refers to your direct competitors, businesses that are similar enough 
to your organization, and any individual sharing content who could take viewers 
away from your visuals.

You have to compete against a lot of content providers in today’s marketplace. 
Remember that there are many distractions pulling people away from your brand’s 
content, which delays or possibly eliminates your chances of making those people 
paying customers. You need content that easily improves brand recall so you can 
earn more customers with frequency and consistency.

That’s why you need custom content to clearly communicate your brand’s 
character, identity, and core values.
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Mobile is the reason you 
need on-brand content

As an experienced marketer, you’re well aware of the transformative power of 
mobile technology. Mobile has become a behavior that gives people the freedom 
to interact with content at their own leisure. 

This is a completely different relationship between business and consumer than 
through traditional mediums. When marketers solely relied on TV or radio ads, 
consumers had no option but to listen to the brand’s message - unless they 
turned away from the channel.

Nowadays the consumer is in complete control.

People use their mobile devices to access near endless streams of content at 
their own whim. Research has shown that 73% of people always have their mobile 
device within reach, and will check their phones for content updates up to 150 
times per day.

Where do people spend all of those mobile moments? According to Flurry 
Analytics, 90% of mobile moments are spent in-app. Most people have a handful 
of popular apps downloaded onto their devices. Among the most popular are large 
social and digital channels like Facebook, Instagram, Snapchat, YouTube, and 
other platforms.

http://www.smartinsights.com/mobile-marketing/mobile-marketing-analytics/mobile-marketing-statistics/
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Source: Flurry Analytics

Marketers are well aware that they must create high quality content for social and 
digital platforms to connect with mobile savvy consumers.

Julie Ask, VP and Principal Analyst at Forrester Research and co-author of  
The Mobile Mind Shift, says the amount of time consumers spend interacting with 
content via mobile presents marketers with up to 30 billion moments each and 
every day to make connections.

“As a brand, you need to work very hard to win, serve, and retain  
your customers in those mobile moments. It takes a multi-pronged 
strategy. You have to own as many of those mobile moments as you 
can through your app, your website, or by driving engagement  
through some kind of messaging. You’re going to have to manufacture 
mobile moments and create net new opportunities or reasons to 
engage with your consumers.”

Julie Ask 
VP, Forrester Research

http://www.smartinsights.com/mobile-marketing/mobile-marketing-analytics/mobile-marketing-statistics/
http://www.flashstock.com/blog/how-to-create-content-for-your-facebook-instagram-or-snapchat-stories-audience
http://www.flashstock.com/blog/how-to-create-content-for-your-facebook-instagram-or-snapchat-stories-audience
https://www.linkedin.com/in/julieask
https://www.amazon.ca/Mobile-Mind-Shift-Engineer-Business/dp/0991361008
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People do research on your brand using mobile content

There are potentially billions of moments for your marketing team to connect with 
customers and boost brand recall. But you need to give people incentive to take a 
second glance at your content.

What do we mean by take a second glance?

Remember that your consumers ultimately decide whether they engage with your 
content and, by extension, your brand. Facebook performed an interesting study 
labelled the thumb is in charge to help marketers understand the consumer’s 
perspective of mobile behavior. The authors of the study call this “the M-Factor.”

Mobile is a very flexible and convenient resource for consumers to learn new ideas 
or check in with their favorite brands. Facebook’s research demonstrates that 
people are increasingly relying on mobile content to research brands and conduct 
their due diligence before choosing to buy any new products.

You need to connect with people on mobile to inspire them into becoming 
customers. But you need those very people to recall your brand if you want them 
to complete that journey.

Source: Facebook Articles

https://www.facebook.com/iq/articles/the-thumb-is-in-charge
https://www.facebook.com/iq/articles/the-thumb-is-in-charge
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Generic or recycled content 
won’t improve brand recall

Given the importance of mobile content, and the volume of consumer activity on 
social and digital channels, those are the platforms where you need to capture 
people’s attention. You need to make them aware of who you are, what you do, 
and what value you can bring to the table. As they view and consume more of your 
content, they’ll begin to recall your brand whenever they enter their own news 
feeds.

But you need the right types of content to help people recall your brand.

If you recycle existing content to build new connections, you’ll struggle to 
differentiate your identity from the pack. If you use content that’s too generic, you 
won’t demonstrate to viewers the unique value of your brand. If you use content 
that’s already circulating the entire web, people could mistake your brand for any 
number of others.

You can’t rely on people automatically picking your brand out of an endless 
amount of possible brands who are trying to capture their attention alongside 
your marketing efforts. You need to make them see that your brand is unique, and 
that you have something of value that can improve their day to day lives.

That’s the power of custom content. You express your brand’s value and 
identity without getting lost in the clutter.

http://www.flashstock.com/blog/how-frequent-and-consistent-content-strengthens-your-brand-identity
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You Need to Create Lots of 
Custom Content

Remember one of the mobile statistics we highlighted? The average person  
will check his or her phone as many as 150 times per day for new and  
interesting content. 

That’s how many opportunities you have to capture people’s attention in any 
given day. But it’s also how many times that any of your competitors can capture 
their attention.

Presumably you use your own mobile device to enter a social app and view new 
content shared by your friends or brands you follow. Think about how much 
content you see within those news feeds each time you enter the app.

As you thumb scroll through each of those updates, are you really identifying each 
and every brand behind all of that content? Is there anything that distinguishes 
one update from another?

That’s how consumers feel when they scroll through their own news feeds. They’re 
bombarded by near endless streams of content that populate those feeds. A quick 
flick of the thumb is all it takes for someone to decide whether content is worth 
their time or best left forgotten. 
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Studies have shown that the human brain is capable of fully processing visual 
content in only 1.5 seconds. That’s how long you have through your content to 
connect with people. It also means that you have only 1.5 seconds to make people 
recall your brand as the provider of that content. Clearly that’s not a lot of time to 
have any long-lasting effect on people. 

You need to create enough high quality custom content to help people recall 
your brand identity during mobile behavior. Now you need a process to 
execute creation at scale.

https://search.proquest.com/openview/69d0c84e261e92fd77e85a64739613f1/1?pq-origsite=gscholar&cbl=40569
https://search.proquest.com/openview/69d0c84e261e92fd77e85a64739613f1/1?pq-origsite=gscholar&cbl=40569
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Use technology to create authentic  
content with agility and scalability

The more you customize your content, the more likely people will recall your brand 
identity. The faster you can create that content, the quicker you can promote it 
across consumption channels.

You need to streamline the creative process so that you can reduce turnaround 
times between content ideation and promotion. Technology is the best way to 
accelerate production while ensuring all creatives remain consistently on-brand.

Many of the world’s leading marketers have incorporated centralized content 
creation platforms into their existing processes. These solutions connect 
marketers with global creative talent whose creative skills can be used to help you 
create more on-brand content at faster rates.

http://www.flashstock.com/blog/how-to-leverage-the-global-freelance-economy-to-scale-content-creation
http://www.flashstock.com/blog/how-to-leverage-the-global-freelance-economy-to-scale-content-creation
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These types of platforms provide a number of creative benefits for your team.

 ɬ They allow you to build agile creative processes so you can easily plan 
and execute content within a short timeframe

 ɬ You can be authentic to your brand identity, and keep all content 
consistently on-brand

 ɬ They reduce overhead expenses and accelerate turnaround times

 ɬ Technology is a more agile process, allowing you to produce high quality 
content at scale

In the end, you build a process to create all the more high quality custom content 
at scale.
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Marketers use Shutterstock Custom  
to create content with impact

Marketing leaders need to shift their time and resources towards more strategic 
planning and away from the creative process. Technology removes many of the 
traditional cumbersome processes and streamlines operations to maximize 
creative output. As you incorporate technology into your existing processes, you 
can increase your content library with high quality custom assets.

Shutterstock Custom helps marketers create relevant and impactful content to 
tell unique brand stories. Marketers use Shutterstock Custom’s unique platform 
to connect with global creative talent and produce high quality custom content 
with creativity and efficiency.

Brands need agile and authentic solutions that are cost-efficient and scalable 
to keep up with consumer demand for content. Shutterstock Custom empowers 
your team to do just that with a unique platform that increases interest and 
engagement in your brand’s content.

Brands and
Agencies

Shutterstock Custom
Platform

Visual
Calibration

Creative Input Brand Guidelines

Content CreationFeedback and Learnings
(with your dedicated CSM)

Matching
Algorithim

Rights
Management

Content
Delivery

Global
Contributor

Network

Brief Input
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How Chipotle created tailored  
content for social media

Chipotle is a global quick-serve restaurant brand that makes their food available 
to everyone. They have an iconic brand voice and very high standards for visual 
content. The marketing team uses visual content custom made for their social 
campaigns to focus on their social media strategy.

The Chipotle marketing team is a very lean group. They often found themselves 
repurposing existing visual content across various social channels.

They aligned with Shutterstock Custom to calibrate their brand identity and define 
a consistent look and feel for all visual content. The calibration process articulated 
the do’s and don’ts of how to create imagery for Chipotle, which included how to 
use lighting, tone, color, composition, people specifications, product usage, and 
much more. They developed master brand guidelines to ensure a consistent look 
and feel for Chipotle’s content regardless of who creates the assets.
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The team quickly utilized every aspect of the platform to help scale content 
creation. Having access to creative talent around the world, Chipotle created 
seasonal content for winter, spring break, and summer campaigns. These 
creatives were shot in Canada, California, and Florida respectively. Chipotle’s  
well-crafted briefs enabled contributors to create content featuring their product 
in lifestyle settings to support an always-on social media strategy.

Chipotle’s team was also able to experiment with creative concepts through the 
Shutterstock Custom platform, such as a “Burritos In The Air” brief. They also 
developed a romance-themed brief that was used to announce the  winners from 
a Valentine’s Twitter haiku. Winning submissions were imposed atop Shutterstock 
Custom-created content and the visuals were added to a Facebook album.

“We didn’t know a solution like this was available. We could use the 
platform to source photographers and create high quality images 
in a matter of weeks. We were shocked! It was an idea that we kind 
of had in the back of our heads, and all of a sudden they were at our 
fingertips. It was great!”

Candice Beck 
Social Media Strategy Manager, Chipotle
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About Shutterstock Custom

Request a Demo

At Shutterstock Custom, we’re revolutionizing the global exchange of creativity 
for hundreds of leading brands. Powered by our technology, we connect you with 
creatives to drive faster, more efficient content creation.

Creating consistently on-brand visual content is a complex and time-consuming 
task. But great content is at the core of your brand, and it’s important that you get 
it right. Your content brings your brand identity to life. 

The traditional ways of creating content are slow and cumbersome, and they’re 
not scalable. Vetting creative talent, negotiating, securing rights, processing 
payments, ensuring quality – the list goes on...

So how do you make it easy to create great content for your brand? How do you 
scale content creation? 

Unlike any other solution, Shutterstock Custom automates the creative workflows 
that give you the agility, cost efficiency, and on-brand consistency you need to 
scale visual content creation at your company.  

To learn more about how marketers use Shutterstock Custom to 
create consistently on-brand visual content

http://info.flashstock.com/request-a-demo/



